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Agricultural Marketing Service, USDA § 1150.119 

1983, Pub. L. 98–180, 97 Stat. 1128, as ap-
proved November 29, 1983, and any 
amendments thereto. 

§ 1150.102 Department. 

Department means the United States 
Department of Agriculture. 

§ 1150.103 Secretary. 

Secretary means the Secretary of Ag-
riculture of the United States or any 
other officer or employee of the De-
partment to whom authority has here-
tofore been delegated, or to whom au-
thority may hereafter be delegated, to 
act in the Secretary’s stead. 

§ 1150.104 Board. 

Board means the National Dairy Pro-
motion and Research Board established 
pursuant to § 1150.131. 

§ 1150.105 Person. 

Person means any individual, group 
of individuals, partnership, corpora-
tion, association, cooperative or other 
entity. 

§ 1150.106 United States. 

United States means the 48 contiguous 
States in the continental United 
States. 

§ 1150.107 Fiscal period. 

Fiscal period means the calendar year 
or such other annual period as the 
Board may determine. 

§ 1150.108 Eligible organization. 

Eligible organization means any orga-
nization which has been certified by 
the Secretary pursuant to §§ 1150.270 
through 1150.278 of this part. 

§ 1150.109 Qualified State or regional 
program. 

Qualified State or regional program 
means any State or regional dairy 
product promotion, research or nutri-
tion education program which is cer-
tified as a qualified program pursuant 
to § 1150.153. 

§ 1150.110 Producer. 

Producer means any person engaged 
in the production of milk for commer-
cial use. 

§ 1150.111 Milk. 

Milk means any class of cow’s milk 
produced in the United States. 

§ 1150.112 Dairy products. 

Dairy products means products manu-
factured for human consumption which 
are derived from the processing of 
milk, and includes fluid milk products. 

§ 1150.113 Fluid milk products. 

Fluid milk products means those milk 
products normally consumed in liquid 
form as a beverage. 

§ 1150.114 Promotion. 

Promotion means actions such as paid 
advertising, sales promotion, and pub-
licity to advance the image and sales 
of, and demand for, dairy products gen-
erally. 

§ 1150.115 Research. 

Research means studies testing the 
effectiveness of market development 
and promotion efforts, studies relating 
to the nutritional value of milk and 
dairy products, and other related ef-
forts to expand demand for dairy prod-
ucts. 

§ 1150.116 Nutrition education. 

Nutrition education means those ac-
tivities intended to broaden the under-
standing of sound nutritional prin-
ciples, including the role of milk and 
dairy products in a balanced diet. 

§ 1150.117 Plans and projects. 

Plans and projects means promotion, 
research and nutrition education plans, 
studies or projects pursuant to 
§§ 1150.139, 1150.140 and 1150.161. 

§ 1150.118 Marketing. 

Marketing means the sale or other 
disposition in commerce of dairy prod-
ucts. 

§ 1150.119 Cooperative association. 

Cooperative association means any co-
operative marketing association of 
producers which is organized under the 
provisions of the Act of Congress of 
February 18, 1922, as amended, known 
as the ‘‘Capper-Volstead Act’’. 
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